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GOLF FANS IN 
SOUTH KOREA

S P O T L I G H T O N



GOLF FANS IN APAC APAC Golf Fans

Age

Female Male

3 THIS IS W H Y GOL F

Gender

Market % of population
interested

Number of fans

China 12% 86.2m

India 12% 55.9m

Indonesia 7% 9.0m

Japan 11% 7.1m

South Korea 17% 6.0m

Vietnam 10% 5.5m

Philippines 10% 5.5m

Thailand 12% 3.7m

Malaysia 11% 2.3m

Taiwan 14% 2.2m

Australia 12% 2.1m

Hong Kong 11% 568k

Singapore 11% 437k

New Zealand 13% 383k

There are 187m golf fans in Asia-Pacific with 6m in South Korea.
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GENDER  
SPLIT
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40%

60% In 2022, OKmall, a Korean e-
commerce site, reported a 122% 
increase in the sales of golf goods
compared to the previous year. 

World Golf Report 2021 & Okmall, 2023THIS IS WHY GOLF Source: GWI, Q1-Q3, 2022

Korean golfers spend more per 
capita on their golf Gear and 
clothing than any other region, 
and it’s women who are leading 
the charge 

Women’s vs Men’s 
Spending Habits 

Sales of women’s clothes increased 
by 324% vs 130% for men’s.



Attracting 
THE YOUNGER 
GENERATION
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G E N  Z s  (age 16-29)

77% of Gen Zs prefer to shop online rather 
than in-store.

They are 71% more likely to follow 
celebrities or influencers on social media.

86% of Gen Zs are aware of sponsors when 
watching or attending an event.

33% of Gen Zs think about a brand more 
positively when it sponsors their favorite 
sports league or team.

80% of Gen zs in Korea agreed to the 
statement “I’d be prepared to pay more for 
a product if I knew the brand supported an 
issue I cared about”.

Gen Zs want brands to be Smart (46%) , 
Innovative (40%) and Trendy (42%). 

Source: GWI, Q1-Q3, 2022 & Campaign asia, 2021
THIS IS WHY GOLF Source: KPGA

In the last 5 years, 

Korea has seen a 

20% growth 
In the number of 

golfers under 40 

years old.



WOMEN’S SPORT

Women’s
sport  

should be 
highlighted
more by the

media

Women’s
sport  
should 
receive 

more
investment

Women’s
sport is  

exciting to
watch

I follow a
female 

athlete or 
team on
social
media

GOLF FANS IN SOUTH KOREA

6

34% of 
golf fans 

Vs 27% of 
general 

sports fans

27% of 
golf fans 

Vs 17% of 
general 

sports fans

44% of 
golf fans 

Vs 35% of 
general 

sports fans

19% of 
golf fans 

Vs 10% of 
general 

sports fans

THIS IS WHY GOLF Source: GWI, Q1-Q3, 2022



INCOME, SOCIO-ECONOMICS &
EDUCATION

% of fans in 
high- income 

segment

% of fans in the highest 
Socio-economic
segmentation

University or  
postgraduate

degree

GOLF FANS IN SOUTH KOREA
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51%

43%

39%

35%

34%

34%

30%

Golf Fans

Tennis Fans

Basketball Fans

Badminton Fans

Soccer Fans

Volleyball Fans

Base Population

44%

38%

29%

24%

23%

22%

17%

Golf Fans

Tennis Fans

Basketball Fans

Badminton Fans

Volleyball Fans

Soccer Fans

Base Population

21%

26%

22%

21%

30%

19%

Badminton Fans

Basketball Fans

Soccer Fans

Volleyball Fans

Tennis Fans

Base Population

THIS IS WHY GOLF Source: GWI, Q1-Q3, 2022



ATTRACTIVE B2C AUDIENCE
GOLF FANS IN SOUTH KOREA
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23%

21%

18%

18%

17%

14%

12%

Tennis Fans

Golf Fans

Basketball Fans

Badminton Fans

Volleyball Fans

Soccer Fans

Base Population

I tend to buy the premium 
version of a product

I have purchased luxury 
or designer clothes in 

the last 12 months

66%

66%

63%

57%

57%

54%

51%

Golf Fans

Tennis Fans

Badminton Fans

Basketball Fans

Volleyball Fans

Soccer Fans

Base Population

My Household owns a 
luxury car

38%

21%

26%

22%

21%

30%

19%

Golf Fans

Badminton Fans

Basketball Fans

Soccer Fans

Volleyball Fans

Tennis Fans

Base Population

I AM INTERESTED IN TRAVEL

38%

21%

26%

22%

21%

30%

19%

Golf Fans

Badminton Fans

Basketball Fans

Soccer Fans

Volleyball Fans

Tennis Fans

Base Population



ATTRACTIVE B2B AUDIENCE
GOLF FANS IN SOUTH KOREA
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KOREA pop.
Tennis
Volleyball
Soccer
Basketball
Badminton
golf

30% of golf fans are in a 
leadership or management 

role in their careers

38% of golf fans are 
Decision makers at work

7% of golf fans are company 
owners or founders



TRADITIONALISTS

27% OF GOLF  
FANS DESCRIBE  
THEMSELVES AS  

TRADITIONAL

GOLF FANS IN SOUTH KOREA
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27%

Golf
Badminton
Basketball
Soccer
Tennis 
Volleyball
Korea pop.

THIS IS W H Y GOL F Source: GWI, Q1-Q3, 2022



…YET INNOVATIVE
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10% of golf fans purchase 
cryptocurrencies/fan tokens vs 6% for general sports fans

7% of golf fans purchase digital 
collectables vs 4% for general sports fans

13% of golf fans Access content in the meta 
verse vs 6% for general sports fans

THIS IS W H Y GOL F Source: GWI, Q1-Q3, 2022



SOUTH KOREANS ARE TECH-SAVVY

12 THIS IS W H Y GOL F Source: GWI, Q1-Q3, 2022

o 42% of golf fans in South Korea like to be the first to try new things. 

o More than 1 in 3 South Korean Golfers mention that they are 
confident in using new technology.

o Golf fans in South Korea are 54% more likely than an average Korean 
to be investing in Cryptocurrency.

o Amongst some of the top emerging technologies, they are most 
excited about AI (72%), Internet of Things (52%), and Metaverse (45%).

o Compared to other major sports fans, golf fans are most likely to be 
working as a purchaser of IT products and services – they are more 
than twice as likely as general sports fans to be in this role.

o Golf fans are most likely to be purchasing smart home products in 
the next six months as compared to other sports fans – they are also 
nearly twice as likely as the Korea population to do so.

o Golf fans want brands to be Innovative (41%) and Smart (51%).



DIGITAL ENTHUSIATS
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68% of golf fans prefer to shop online.

As compared to other sports fans, golf fans are most likely to have either 
browsed for products online (73%) or purchased a product / service (57%) in 
the last week.

On mobile, they are also more likely to use a mobile payment service such as 
Apple Pay or Samsung Pay (37%).

Golf fans are 54% more likely than other sports fans to go online to make new 
connections.

On social media, they are 93% more likely than Korea Population to be 
following watching/following sports.

GOLF FANS IN SOUTH KOREA



HEALTH TECH
GOLF FANS IN SOUTH KOREA

39% of golf fans trust 
new technology to 

improve their health

38% of golf fans are 
comfortable with apps 

tracking their 
activity

10% of golf fans own a 
smart wearable device

KOREA pop.
Tennis
Volleyball
Soccer
Basketball
Badminton
golf

14 THIS IS WHY GOLF Source: GWI, Q1-Q3, 2022



HEALTH CONSCIOUS
GOLF FANS IN SOUTH KOREA
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61% of golf 
fans describe 
themselves as 

health-conscious 

vs 49% for 
the base 

population

46% of golf 
fans are 

interested in 
playing sports 

vs 26% for 
the base 

population

31% of golf 
fans go to the 

gym vs 16%
for general 
sports  fans

THIS IS WHY GOLF Source: GWI, Q1-Q3, 2022



Role of sports in society
GOLF FANS IN SOUTH KOREA
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43%

30%

31%

34%

19%

18%

Sports fans Golf fans

Sports brings people 
from different 
backgrounds 
together

Sports organisations 
and athletes should 
support local 
communities

Sports organisations 
and athletes should 
take a stand against 
social issues

THIS IS W H Y GOL F Source: GWI, Q1-Q3, 2022



OF GOLF FANS…
GOLF FANS IN SOUTH KOREA

43%
want brands to be

eco-friendly

45%
Say sports 

organisations 
should act in a 

sustainable way

52%
Always try to 

recycle

94%
More likely than an 
average sport fan 
to be following a 
female athlete or 

team on social 
media

87%
Of the Korean 

population state 
that “contributing 
to my community” is 

important

55%
More likely than an 
average sport fan 
to own a hybrid or 

electric car

17 THIS IS W H Y GOL F Source: GWI, Q1-Q3, 2022



93%
of golf fans

notice sponsors
when watching or
attending sports 
events, 11% higher 

than general 
sports fans

SPONSORSHIP  
AWARENESS

GOLF FANS IN SOUTH KOREA

18 THIS IS W H Y GOL F Source: GWI, Q1-Q3, 2022



SPONSORSHIP IMPACT

GOLF FANS IN SOUTH KOREA
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Engage with a brand 
or product

If a brand or product sponsors your favorite sports league or team, which 
of these are you likely to do?

36%

30%

34%

26%

32%

31%

23%

Golf Fans

Badminton Fans

Basketball Fans

Soccer Fans

Volleyball Fans

Tennis Fans

Sports Fans

Purchase the brand 
or product

24%

22%

23%

15%

17%

24%

13%

Golf Fans

Badminton Fans

Basketball Fans

Soccer Fans

Volleyball Fans

Tennis Fans

Sports Fans

26%

21%

28%

19%

22%

26%

16%

Golf Fans

Badminton Fans

Basketball Fans

Soccer Fans

Volleyball Fans

Tennis Fans

Sports Fans

Consider the brand 
or product over its 

competitors



ATTITUDES TOWARDS LIVE EVENTS
GOLF FANS IN SOUTH KOREA
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51%
Of Gen Zs prefer 
to spend money 

on an experience 
over a new 
product. 

81% 
More likely than 
sports fans to 

mention that they 
miss going to sporting 

events during the 
COVID-19 pandemic 

lockdown 

THIS IS W H Y GOL F

45%
MORE LIKELY THAN 

OTHER SPORTS 
FANS TO ATTEND 

LIVE EVENTS POST 
COVID-19.
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