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GOLF FANS IN APAC
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APAC Golf Fans

Age

Female Male

GenderMarket % of population interested Number of fans

China 12% 87.7m

India 12% 44.4m

Indonesia 7% 8.4m

Japan 11% 7.6m

South Korea 17% 6.1m

Vietnam 10% 5.7m

Philippines 10% 5.0m

Thailand 12% 3.9m

Malaysia 11% 2.3m

Taiwan 14% 2.2m

Australia 12% 2.0m

Hong Kong 11% 579k

Singapore 11% 459k

New Zealand 13% 373k

There are 176.6m golf fans in Asia-Pacific with 3.9m in Thailand.


25 to 3416 to 24 35 to 44

55 to 6445 to 54
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THAI GOLF EQUIPMENT MARKET
The golf equipment market will grow 72% in Thailand between 2022 and 2030, a CAGR of 6.8%.
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Golf Clubs Golf Balls Golf Shoes Others
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GENDER 
& AGE

28% of golf fans are aged 25-34, the 
highest proportion of benchmarked sports.
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FAMILY AND HOUSEHOLD

Caption
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INCOME, SOCIO-ECONOMICS & EDUCATION
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5th 4th 3rd 2nd

1st (highest socio-economic segment)

% of fans in high-
income segment Socio-economic segmentation University of 

postgraduate degree
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Attractive b2C audience
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Attractive b2b audience
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Health conscious
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HEALTH TECH

11

41% of golf fans own a smart 
wearable device
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TECH-SAVVY
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Traditionalists
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40% of golf 
fans describe 
themselves as 
traditional
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…yet innovative
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Purchase cryptocurrencies / fan tokens Purchase digital collectables Access content in the meta verse

14 This is why golf



COMMUNITY
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Contributing to 
community is 

important to me

I am more likely 
to buy from 
brands that 

support local 
charities

Helping others 
before myself is 
important to me

I want brands to 
support local 

suppliers
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61% 65% 74% 52%
want brands to 
be eco-friendly

say it is important 
to them to help the 

environment

Are willing to pay 
more for an eco-
friendly product

Always try to 
recycle

Of golf fans…
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Sports role in society
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Sports organisations should be 
diverse and inclusive


Sports organisations and athletes 
should support local communities


Sports organisations should act in 
a sustainable way 


Sports organisations and athletes 
should take a stand against social issue


Basketball Tennis Volleyball Soccer Golf Badminton
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Women’s sport

Women’s sport 
should be 

highlighted more 
by the media

Women’s sport 
should receive 

more investment

Women’s sport is 
exciting to watch

I follow a female 
athlete or team 
on social media
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97%
of golf fans notice 

sponsors when watching 
or attending sports 

events

Sponsorship 
awareness
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Sponsorship impact
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