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APAC Golf Fans

GOLF FANS IN APAC

There are 176.6m golf fans in Asia-Pacific with 3.9m in Thailand.
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THAI GOLF EQUIPMENT MARKET

The golf equipment market will grow 72% in Thailand between 2022 and 2030, a CAGR of 6.8%.

Thailand Golf Equipment Market Size
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G E N D E R 28% of golf fans are aged 25-34, the

highest proportion of benchmarked sports.

% of fans aged 25-34
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Soccer fans 24% W

Thailand population 24%
Badminton fans 23%
Wl LIRTus Volleyball fans 22%

@ THIS IS WHY GOLF | Source: GWI, 2021 Q1 - Q4




Married

Golf fans
Tennis fans
Volleyball fans
Soccer fans

RE G ERENS

Badminton fans
Thailand population

Volleyball fans

Thailand population
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FAMILY AND HOUSEHOLD

Golf fans

Tennis fans

Volleyball fans

Soccer fans

Badminton fans

Basketball fans

Thailand population

Have child(ren)
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INCOME, SOCIO-ECONOMICS & EDUCATION

% of fans in high-
income segment

Golf fans 42%
Tennis fans 40%
Basketball fans 33%
Soccer fans 31%
Badminton fans 31%
Volleyball fans 30%
Thailand population 28%
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Socio-economic segmentation

Golf fans

Tennis fans

Basketball fans

Badminton fans

Soccer fans

Volleyball fans

Thailand population
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5th . 4th . 3rd . 2nd

. 1st (highest socio-economic segment)

University of
postgraduate degree

Golf fans 42%
Tennis fans 38%
Basketball fans 37%
Badminton fans 36%
Volleyball fans 31%
Thailand population 30%
Soccer fans 30%
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ATTRACTIVE B2C AUDIENCE

Golf fans
Tennis fans
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Badminton fans
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Soccer fans

Thailand..
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| tend to buy the premium version of products

36%
30%
25%
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20%
20%
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| like to stand out in a crowd

I 30%
26%
23%
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My household owns a luxury car
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Golf fans
Tennis fans
Basketball fans
Soccer fans
Badminton fans

Thailand..

Volleyball fans

| travel medium- or long-haul at least twice per year

37%
29%
25%
21%
19%
18%
17%

| have purchased designer/luxury clothes in the past 12 months

Golf fans
Tennis fans
Basketball fans
Badminton fans
Volleyball fans
Soccer fans

Thailand..

Golf fans
Tennis fans
Badminton fans
Basketball fans
Volleyball fans
Soccer fans

Thailand..

N 65%
60%
55%
44%
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| desire brands that are exclusive

R 45%
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40%
40%
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34%
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Golf
Badminton

ATTRACTIVE B2B AUDIENCE =

Volleyball
Thailand pop.

il

27% of golf fans are in a leadership 37% of golf fans are decision 12% of golf fans are company
or management role in their careers makers at work owners or founders
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HEALTH CONSCIOUS

% of fans who take part in six or

% of fans who describe themselves
as health-conscious

more sports
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% of fans who go to the gym

weekly

Gol
Badminto
Basketbal
Socce

Tenni
Volleybal
Thailand pop
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Golf
Badminton

HEALTH TECH

Volleyball
Thailand pop.

49% of golf fans trust new 36% of golf fans are comfortable 41% of golf fans own a smart
technology to improve their health with apps tracking their activity wearable device

SOILATVNY JOAV AN

@ THIS IS WHY GOLF | Source: GWI, 2021 Q1 — Q4




TECH-SAVVY

| am confident using new | follow the latest technology trends
technology and news
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| buy new tech products as soon as

they are available

Gol
Badminto
Basketbal
Socce

Tenni
Volleybal
Thailand pop
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TRADITIONALISTS
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Golf |

Badminton
Basketball

Soccer |[E
Tennis

Volleyball
Thailand pop. =
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«YET INNOVATIVE

Golf fans
Tennis fans
Basketball fans
Badminton fans

Soccer fans
Volleyball fans

Sports fans

Purchase cryptocurrencies / fan tokens
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19%
19%

16%
16%

14%

. Purchase digital collectables

23%

28%

27%

. Access content in the meta verse

35%
35%
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COMMUNITY

| am more likely
to buy from
brands that /
support local

Contributing to
community is
important to me

charities
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Helping others
before myself is
important to me

| want brands to
support local
suppliers

Golf
Badminton
Basketball
Soccer
Tennis
Volleyball
Thailand pop.

%
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GOLF FANS IN THAILAND

OF GOLF FANS..
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52%

Always try to
recycle
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SPORTS ROLE IN SOCIETY

49% 49%
47% 47%
45%
43% 43%
42% 41%
40% °
38%
34%
33
7 31% 32%
27%
Sports organisations should be Sports organisations and athletes Sports organisations should act in Sports organisations and athletes
diverse and inclusive should support local communities a sustainable way should take a stand against social issue

Basketball . Tennis . Volleyball . Soccer . Golf Badminton
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WOMEN’S SPORT

Tenni
Volleybal
Thailand pop

O
O

Women’s sport
P Women’s sport

: ShOUId be should receive
highlighted more more investment
by the media

| follow a female
athlete or team
on social media

Women’s sport is
exciting to watch
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GOLF FANSEMINNTHAILAND

SPONSORSHIP
AWARENESS
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SPONSORSHIP IMPACT

Sponsorship makes me more likely to consider a brand or product more than its competitors

Golf fans
Basketball fans
Tennis fans
Badminton fans
Volleyball fans
Soccer fans
Sports fans

Golf fans
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Golf fans
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Badminton fans
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Sports fans

44%
35%
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32%
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| see sponsors as inteqgral to the development of my favourite sport/leaque

I 46%
40%
39%
37%
33%
32%
28%

Sponsorship makes me more likely to research a brand or product

R 45%

40%
37%
35%
32%
31%
27%
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Golf fans
Tennis fans
Basketball fans
Badminton fans
Soccer fans
Volleyball fans
Sports fans

Sponsorship makes me more likely to engage with a brand or product

39%
34%
33%
28%
27%
27%

23%

Sponsorship makes me more likely to think about a brand or product more positively

Golf fans
Tennis fans
Basketball fans
Badminton fans
Volleyball fans
Soccer fans
Sports fans
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Basketball fans
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Volleyball fans
Soccer fans
Sports fans
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Sponsorship makes me more likely to purchase a brand or product
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